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Let's face it, putting up a website with your logo and company 
information it just isn't enough to make you money anymore.  
 
But neither is having the most beautiful site out there.  
 
It's true, having a gorgeous website isn't enough to turn your 
visitors into clients.  
 
So before you spend hours looking for the best stock photos 
and picking out the perfect font pairings and color 
combinations, make sure your new website has these five 
things.  
 
After all, who has time to waste on something that won't make 
you money? 
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Your website needs to impress your potential clients in half of a 
second. Yup, 0.5 seconds is all it takes for someone to decide 
whether to stay on your site. 
 
How can we possibly make an impression on someone that 
quickly? 
 
 
 
 
Keep your hero and sidekick text short. That's the text at the 
top of your homepage that goes over the image (called the hero 
image). 
 
 
 
 
 
 
 
 
The hero text should be 6-8 words. Yes, really! And the sidekick 
text should be a brief sentence. 
 
They should clearly tell visitors what you do, how you do it, and 
why you're different.  
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1. Make it brief

You have 1/2 a second. 
Use it wisely.

THE COMPANY PRODUCT SERVICES ABOUT

Useful, Unique & Engaging.

Our product is guaranteed to last, and our
service to you is outstanding.

SUPPORT

Sidekick Text

Hero Text
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Believe it or not, your website really shouldn't be about you. 
Let that soak in for a minute. 
 
Yes, even if you are a coach or a one-woman brand selling 
yourself, your website still shouldn't be about you. 
 
It should be about your potential clients- their problems, their 
fears, and their success. 
 
 
 
 
 
 
If you want your website to really connect with visitors, then 
you need to write words that talk about their story, not just 
your own. 
 
They are the hero of your business, and you're the person who 
comes in to help them.  
 
A good way to do this is to write out who your ideal client is, 
what their problem or pain point is, and how you can help 
them.  
 
Keep referring back to this when writing to make sure that 
what you say expresses these points.
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2. Connect

"Your customer should be the hero 
of the story, not your brand."  

~ Donald Miller



3 
 

P R O V E  
Y O U R  

W O R T H



Have you ever visited a website and thought, "That sounds 
great, but how do I know that I can believe them?" 
 
Trust me, your potential clients are thinking that too, especially 
when it comes to spending their money! 
 
 
 
There are several ways that you can prove your worth to your 
website's visitors with both visuals and words. 
 
What you use to convince visitors of your worth depends on 
what type of business you have and your level of experience. 
 
Testimonials and portfolios are two great ways to prove your 
worth on your website. They give potential clients something 
visually to see and read. 
 
If you're just starting out and don't have these yet, you can put 
up quotes from well-known people that prove a solution like 
yours works.  
 
Just make sure that it doesn't sound like the famous people are 
your customers if they aren't. That would be dishonest after all!
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3. Prove your worth

Show them they can trust you.
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Let's face it, we scan websites today. 
 
Blame it on the social media scroll or our fast-paced lives, but 
either way we just don't read long pages of text. 
 
Make it easy on your potential clients and don't give them too 
much information at once. 
 
Going on and on and one will just cause your website visitors to 
glaze over your site, or worse yet, bounce off your site and onto 
your competitor's! 
 
 
 
 
A good way to keep yourself from saying too much is to edit like 
crazy. 
 
In fact, when you write out what your website will say, go back 
and try to edit out 15% of it- at least! 
 
Cut out everything that someone really wouldn't need to know 
on a first date with your brand. 
 
After all, the goal is to build a relationship.
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4. Don't overwhelm

Think of your website like a first date.  
Don't say too much. 
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Do you believe in what you are selling? Are you confident you 
help people? 
 
Then boldly ask for the sale! Yes, right there on your 
homepage. 
 
 
Make a call to action (CTA) button that clearly lets visitors 
know what they need to do to give you their money. 
 
Choose a color for the CTA button stands out so it catches 
people's attention. 
 
Research has shown that our eyes follow a Z pattern across the 
screen. We read left to right and then down to the left and back 
right again. 
 
 
 
 
 
 
 
 
 
Take advantage of this by putting a CTA button on the far right 
of your menu bar.
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5. Ask boldly

Be bold. Ask clearly. 



I take the stress, frustration, and overwhelm out of getting a 
website by custom designing your Wordpress website and 
teaching you how to use it so you can launch and grow your 
business with confidence. 
 
 
If you want more than just a great looking website, but one 
that'll really sell your business, then let's talk! 

DaraSimons.com

Launching a business is hard.  
Getting a website shouldn't be.

Web design made easy.

Dara Simons
dara@darasimons.com

I totally get that creating your website can be overwhelming. 
As a self-taught web designer, I had to learn the hard way about 
branding, copywriting, and design.  
 
I don't want you to have to spend tons of time and money like I 
did just to get a great website. 
 
If you're ready to get a website you're proud of WITHOUT the 
struggle, check out how to work with me to get a brand + 
website that'll book more clients at busymomlaunchsquad.com

Launching a business is hard.  
Getting a website shouldn't be.

Web design made easy.

Dara Simons
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